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our business domain.

Forever and always.
We, Oyatsu Company, will continue to create “snacks”,
filled with joy and fun, with playful ideas beyond the
ordinary, and create a “snack culture” that will bring

excitement and dreams to everyone.
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Business Philosophy

Plentiful and Happy, Innovation of “Snacks” and “Dreams”

Baby-Star Ramen was created from the idea of “eating ramen as it is” inspired by the

Unite as one. mottainai (don't be wasteful) spirit. It has been loved by many customers not only for

its taste, but also for its innovative twist.
All employees move forward together

as ONE TEAM with the baton passed
down from our seniors.

Oyatsu Company is always striving to create “plentiful and fun” snacks that are
satisfying and filled with joy from the customer's point of view.

President & CEO Tadashi Yokoyama Mid-term Vision

We will become the world's leading snack manufacturer by promoting overseas
expansion, strengthening our innovation capabilities, and revitalizing our brands to
achieve continued growth and profitability.

Corporate Core Value

“‘Baby-Star Ramen” was born in 1959 when the founder thought the pieces of noodles left over

_ , We will operate based on the following core values and code of conduct.
from the sun-drying process of instant noodles were wasteful.

“‘Baby-Star”, a ramen snack that can be eaten anytime, anywhere, has grown into a brand that has
been loved for more than 65 years since its launch by not being limited to conventional ideas, but
by listening to customers' opinions and by relentlessly challenging and evolving the product.
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With “Plentiful and Happy, Innovation of “Snacks” and “Dreams” as the business philosophy,
Oyatsu Company has been building a snack culture through innovation based on unique ideas

filled with fun, with the longtime seller product "Baby-Star” as its core.

We believe that this is due to our corporate culture to continuously challenge without fear of
failure, based on the spirit of “Management by All” that has been passed down through the

generations in our company.

Hence, we have a mission to carry on the baton from our seniors, to further enhance this

corporate culture, and continue to take on the challenges of becoming a global company.

With the five corporate core values at the heart of each of us, we will combine the strengths of
our four pillars of marketing, R&D, manufacturing, and sales, as well as all the administrative
divisions that support them, and as ONE TEAM, we will move forward on our journey to become

the “world’s leading snack manufacturer”.

Always moving forward. One Team & One Dream.




